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Teaser: 

This month the Supreme Court relaxed restrictions on how corporations can get involved in
political campaigns. We’ll look at this decision and what it means.

Synopsis: 

A major US Supreme Court decision earlier this month reversed two decades of legal precedent
and relaxed restrictions on how corporations can get involved in political campaigns. We’ll look
at this decision, what it means and how it may affect the country’s political landscape and New
Hampshire's elections.

Guests

Dan Weeks, president of Americans for Campaign Reform
John Samples, director of the Center for Representative Government at the Cato Institute
in Washington, DC
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