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Today's Influence Ads: Sugar Alliance On 'Big Candy'
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The American Sugar Alliance takes a shot at "big candy" today, and calls for Congress to
continue the country's sugar policy.

The Pharmaceutical Research and Manufacturers of America's new ad touts the work of the
biopharmaceutical research sector in developing new medicines. Georgia's government has a
new ad promoting the country has a good place to do business. And Hologic has two new ads
about its 3D Mammography, calling it a more effective kind of breast cancer screening.

The Cato Institute, McDonald's and Northern Dynasty Minerals also have new ads out today.

Those with continuing ads, per Kantar Media's Washington Eye, include: Association of
American Railroads, AT&T, DynCorp International, Fair Search, Goldman Sachs, Lockheed
Martin, Northern Dynasty Minerals, Nuclear Energy Institute, United Soybean Board and WTOP.



