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The Koch Brothers' Designs on Cato

Political gift giving, whether in support of candidates for public office or ideologically active
nonprofit organizations, is fraught with the risk that activists of a different stripe (or journalists
who are themselves of a different stripe) may take offense and retaliate.

Such has been the experience of the wealthy Koch brothers, Charles and David, two long-time
funders of libertarian policies, politicians, and organizations who have been attacked without
surcease by activists and journalists for about two years.

In part, of course, attacks on them have happened because they’re easy targets. As politically
active billionaires, the Kochs quite naturally attract attention, and for all its intellectual strengths,
libertarianism is a long way from being the “people’s choice.”

Additionally, the Kochs have borne some of the brunt of the criticism that's accompanied the
Supreme Court’s correct undoing, in its Citizens United decision, of aspects of the McCain-
Feingold Act. From that time to this, advocates of campaign finance “reform” have been shrilly
condemning PACs, and particularly those, like the Koch-controlled Americans for Prosperity,
that favor Republicans.

The motives of their critics aside, there have long been aspects of the Kochs’ philanthropy that are
tiresome. Take, for instance, Koch Industries’ and the Koch Foundation’s embrace of what they
call “Market-Based Management,” a management philosophy developed by Charles Koch, and one
that, it’s claimed, “can provide great value to non-profit organizations.”

A thing of some complexity — MBM features 10 “Principles” and five “Dimensions” — it can seem
like about nine principles and four dimensions too many when pushed on grantees.

Now, though, comes the remarkable news that the Kochs have filed a lawsuit against the
venerable Cato Institute, something that goes beyond the merely annoying to the virtually
incomprehensible. In a word, they want to take over Cato and fire its president and co-founder,
Ed Crane.

To be fair, the Kochs have an important history with Cato. Like Crane, Charles Koch was also a
founder of the think tank, and the Koch Foundation has given millions to Cato over the years. So
if this were simply a management issue — that they wanted to replace Crane with someone else, or
put new people on the Board — they’d clearly have the right to propose the idea, and whatever the
merits of it, it wouldn’t be seen as an impossibly chowderheaded scheme.

Alas, issues with management are not the apparent reason for their lawsuit. Instead, the Kochs’
designs on Cato seem to be a desire to more closely align the think tank’s policy analyses with the
Kochs’ partisan political efforts, through such as Americans for Prosperity.

Taking advantage of the unusual fact that the nonprofit Cato has “shareholders” with the
authority to select members of Cato’s board, the Kochs have lately been attempting to gain a
majority among the directors (they already have seven of 16).






